
“A GREAT DAY,
COMRADES!
WE SAIL INTO HISTORY!”
THE HUNT FOR RED OCTOBER {1990}



 
“I AM THE KING 
OF THE WORLD.”
TITANIC {1997}



Hollywood has always been more than just a destination. 
It’s a living, breathing world of mystique and imagination. 
A peek behind the curtain where dreams and reality are 
one and the same.

HOLLYWOOD

“There’s a whole ocean of 
oil under our feet! No one 
can get at it except for me!”
THERE WILL BE BLOOD {2007}



The Paramount mountain surrounded by 22 stars: a name 
and icon that are synonymous with entertainment and, 
above all, creativity. Paramount has always been known for 
exceptional filmmaking. But today, the brand stands for 
more – for adventure and escape. In short, it symbolises a 
lifestyle that’s deeply embedded in global culture.

PARAMOUNT HOTELS & RESORTS

“It’s not the years, honey, 
it’s the mileage.”
Indiana Jones - Raiders of the Lost Ark {1981}

TM, ® and © Paramount Pictures Corp. ALL RIGHTS RESERVED.



For the creative. From the Creatives. Paramount 
Hotels & Resorts novel brand of hospitality has been 
designed with the creative in mind but its appeal is to the 
visionary in everyone. The Paramount Hotels & Resorts 
promise draws its energy from and contributes back to 
the spirit of the creative classes. Growing in both size 
and reach, they are an inspirational psychographic and 
hugely influential force, encompassing the media, music, 
design, fashion, publishing and the arts.

Paramount Hotels & Resorts will stage a series of 
dynamic and sensory experiences in city and resort 
locations across the world; experiences that live up to 
the mantra of producing hospitality that is unmistakable, 
unforgettable and, consequently, unmissable. Paramount 
Hotels & Resorts will employ the same, tried and tested 
production process, pioneered by Paramount Pictures 
in the studio, to direct, design and detail a world-class 
experience. The guests in our audience will be led on a 
journey that delights the eyes and engages the emotions.

FOR CREATIVES

“I’m gonna make him an  
offer he can’t refuse.”
The Godfather {1972}



California isn’t just a dream of stardom. It’s a promise 
of a more harmonious life that balances work and 
play, excitement and serenity, city and nature. It’s a 
lifestyle that is multi-faceted and coveted the world 
over. Elements of the California lifestyle are transported 
to Dubai with warm and welcoming spaces that are 
effortlessly sophisticated as well as glamorous.
California isn’t just a dream of stardom. It’s a promise 
of a more harmonious life that balances work and 
play, excitement and serenity, city and nature. It’s a 
lifestyle that is multi-faceted and coveted the world 
over. Elements of the California lifestyle are transported 
to Dubai with warm and welcoming spaces that are 
effortlessly sophisticated as well as glamorous.

CALIFORNIA COOL

“A DRIVER DON’T
PICK THE CAR. CARS  
PICK THE DRIVER.”
TRANSFORMERS {2007}



The feeling of losing yourself in a story is a universal 
truth. Paramount Hotels & Resorts only build and 
operate wholly immersive environments where guests 
can enjoy that wonderful feeling of freedom that comes 
from fantasy. Our properties will provide an entertaining 
transport from the mundane to the extraordinary.

ESCAPE

“You want to know 
something funny?  
You actually made  
me think about the law.”
THE FIRM {1993}



Magic is an art that is difficult to understand and even 
more puzzling to explain. Our hospitality will feature an 
artful mystique. Intrigue, sensuality and romance will go 
far to explain our attraction.

MYSTERY

“You’re only  
supposed to  
blow the bloody  
doors off!”
THE ITALIAN JOB {1969}



Creativity fuels our purpose: to imaginatively and 
collaboratively produce original hospitality experiences 
that are directed, designed and detailed. We are 
determined to attract and support exceptional talent 
to design extraordinary experiences and we’ll apply 
technology as an enabler, not an end in itself.

CREATIVITY

“I am Vulcan, sir.  
We embrace  
technicality.”
Star Trek Into Darkness {2013}



PRODUCED BY

The superior design and details of DAMAC developments are a result of 
working with the finest craftsmen and women, and associations with key 
partners. DAMAC has partnered with prestigious names such as Versace, 
Fendi, Trump and now Paramount Hotels & Resorts, to produce beautiful 
residences and business towers that make a stunning statement.

In just a few short years, the Dubai skyline has become one of the most 
envied and recognised in the world. Its beautiful horizon is lined with 
iconic buildings and structures that have defined the city’s identity. 
Leading the way with innovative design and daring architectural flair  
is DAMAC Properties.

To date, DAMAC Properties has completed 8,887 units with a further 
23,688 units at various stages of progress across the Middle East.

Hotel Apartments

DAMAC Towers by PARAMOUNT HOTELS & RESORTS

Iconic Towers DAMAC Villas by PARAMOUNT HOTELS & RESORTS

Residences by VERSACE Home Residences by FENDI CASA





Life comes alive in the buzzing Burj Area with sights 
and sounds reminiscent of the world’s greatest cities. 
This highly sought-after iconic hotspot is where world-
class shopping, epicurean adventures and high-voltage 
festivities converge. Your luxury hotel apartment is right 
in the midst of an exquisite world of speciality dining 
restaurants, cafés, shopping malls, landmark icons, 
Dubai International Financial Centre, international 
airport, educational institutions, medical facilities, 
museums and art galleries.

BURJ AREA
THE HEART OF DUBAI

“Tower, this  
is Ghost rider  
requesting a flyby.”
TOP GUN {1986}



“My mama always said life 
was like a box of chocolates. 
You never know what you’re 
gonna get.”
FORREST GUMP {1994}

DAMAC Towers by Paramount Hotels & Resorts   
is an iconic hotel and residence complex located in the 
heart of the stylish Burj Area, Dubai. This four tower 
development comprising 1,400 luxury serviced hotel 
apartments in three towers, will offer sumptuous living 
with a Hollywood flavour. A fourth tower will house 
the world’s first Paramount Hotel and Paramount 
Residences.The four towers which make up DAMAC 
Towers by Paramount Hotels & Resorts are brought 
together with a multi-level plaza, offering an eclectic 
selection of speciality dining, screening rooms, wellness 
centres, swimming pools, kids club, retail including a 
Paramount Hotels & Resorts merchandise store.  
Each tower stretches over 250 metres into the air.

DAMAC TOWERS
by PARAMOUNT HOTELS & RESORTS



“IN THE MORNING,  
I’M MAKIN WAFFLES!”
SHREK {2001}

Paramount Hotels & Resorts has been originated to 
translate the same bold imagination and inspiring talent 
into an innovative and refreshing guest experience. 
The hotels, resorts and residences produced by 
Paramount Hotels & Resorts will be developed using 
the creative process honed over Paramount’s 100 year 
history. Warm service, design, entertainment, food and 
beverage as well as spa and fitness concepts will combine 
magically to mark a new chapter for the brand and to set 
a rare standard in luxury hospitality. Each property will 
be conceived as a major release and will be crafted by a 
team of uniquely creative people, working together in a 
uniquely creative process. The reassuring signatures of 
the Paramount brand will be complemented by accents 
of local colour.

PARAMOUNT HOTELS  
& RESORTS



“I don’t think  
you could tie  
your shoes  
without me.”
IRON MAN {2008}

The star attraction of DAMAC Towers by  
Paramount Hotels & Resorts is the magnificent 
luxurious Paramount Hotels and Residences, with 199 
bespoke styled hotel rooms and 442 residences. The 
development houses restaurants serving world-class 
cuisine, stylish modern lounge bar, dedicated swimming 
pool, tranquil wellness & fitness centre, kids club and a 
professional meeting and events facility. 

STAR ATTRACTION



“I’m more afraid  
of being nothing  
than I am of
 being hurt.”
DAYS OF THUNDER {1990}

In Hollywood it’s rare that you get the chance to top 
your first big hit. But after you’ve seen the famous 
Paramount Studio Gate, the lobby is a sequel that’s even 
more impressive. A sophisticated yet inviting space, it 
features contemporary design cues and signature style 
of a major Hollywood studio. Subtle lighting, video-
mapped surfaces, and a theatrical high ceiling set a 
backdrop that leverages the essence of cinematic styling.

THE STAGE IS SET



“She will be mine.  
Oh yes.  
She will be mine.”
Wayne’s World {1992}

This stately but elegant retreat is a must for connoisseurs 
who have an appreciation for the finer things in life. 
Draped in sumptuous leather seating and warm, natural 
wooden walls and flooring, the Cigar Lounge is the 
perfect spot to sit back and relax.

CIGAR LOUNGE



“IF I LET YOU KNOW  
WHERE I’M GOING
I WON’T BE ON HOLIDAY.”
MISSION IMPOSSIBLE II {2000}

An important part of the guest’s journey, and a 
dynamic form of entertainment in its own right, dining 
at Paramount Hotel & Resorts will be contemporary, 
timeless, and memorable. Echoing the brand’s key 
pillars, each outlet will offer an exciting range of 
experiences focused on the highest quality culinary 
creations, healthy and wholesome living, and Hollywood 
glamour. All food and beverage outlets will draw 
inspiration from the California lifestyle. They will 
offer sustainable and carefully sourced options in 
an accessible and comfortable setting. These outlets 
will provide guests around the world entrée into the 
California lifestyle and glimpse into the glamorous 
history of Paramount Studios. Strategic collaborations 
will bring some of California’s most innovative and 
respected chefs into Paramount Hotels & Resorts 
around the world.

EAT & DRINK



“Was that seat hot  
or what?  
I feel like a Whopper.”
Planes, Trains & Automobiles {1987}

Whether you want to take an invigorating swim or 
effortlessly lounge poolside soaking up the sun, the 
temperature-controlled swimming pool is the best 
excuse to wind down and relax with a nicely chilled 
beverage. 

SWIMMING POOL



“He’s stuck,  
that’s what it is.  
He’s in between worlds.”
GHOST {1990}

A well-equipped fitness centre is designed to meet the 
needs of business and leisure travellers. Paramount 
Hotels & Resorts will partner with the personal trainers, 
yoga teachers, and skin-care specialists to the stars to 
create exclusive, customised programs, activities and 
products that guests can’t find anywhere else.

FITNESS CENTRE



“Maybe saving Private Ryan 
is the one decent thing  
we did in this war.”
SAVING PRIVATE RYAN {1998}

A social centrepiece of every Paramount Hotels & 
Resorts property is an intimate projection-screen 
cinema. Modelled on the professional screening rooms 
in the Studios at Paramount, each cinema will offer 
reserved seating in luxury chairs and a full food and 
beverage service. 

SCREENING ROOM



“We have 83 rooms.  
Why can’t you live  
in the house?”
Lara Croft: Tomb Raider {2001}

Paramount Hotels & Resorts’ retail offering is the 
perfect combination of global luxury and California 
cool, like Rodeo Drive. All of the brands and products 
will be carefully selected and curated to ensure that they 
deliver the cachet and sensibility that guests expect from 
Paramount Hotels & Resorts. Relevant international 
luxury brands will mix with other authentic local 
and regional experiences such as art galleries, artisan 
services, or antiques sellers to provide a meaningful 
sense of place.

RETAIL AREA



“WE WILL MEET  
AGAIN WHEN WE  
ARE BOTH CATS.”
Vanilla Sky {2001}

Your state-of-the-art living room is ideal for business 
and pleasure. Designed with a ‘studio’ feel, your living 
room is equipped with spacious work areas, lounge-style 
seating and high-end digital presentation equipment.

LIVE





“All my life I could  
do anything. Except  
the one thing I wanted.”
The Hours {2002}

Your 1, 2 or 3 bedroom apartment is a signature of 
ultimate luxury. You can see attention to detail in every 
aspect of this luxury icon; be it the architectural finesse, 
thoughtful space allocation or the endless luxurious 
appointments.

SLEEP



Where else can you enjoy the warmth of home, coupled 
with service beyond that of the best hotels? DAMAC 
Maison is the only luxury brand of its kind, combining 
opulent architecture and design with the welcoming 
informality of your own home. Only we combine the 
highest service levels with a personal touch that will make 
you feel uniquely well looked after.

Towers A, B and D at DAMAC Towers by Paramount 
Hotels & Resorts will house the most luxurious hotel 
apartments, managed and operated by DAMAC Maison.

THERE’S NO PLACE LIKE MAISON



Stay in or rent out your DAMAC Maison apartment as 
you wish. It’s totally flexible. And should you choose to 
let, our team handles it all for you. 

COLLECTING RENT HAS NEVER
BEEN SO RELAXING



Our hotel apartments have a Kids Club, so you can go 
out knowing that your kids will have as good a time as 
you. And enjoy the best of family and city life. 

GIVE YOUR KIDS THE NIGHT OFF



Welcome a crowd to your new DAMAC Maison hotel 
apartment, with separate entertaining space and full 
kitchen. Plenty of room to make everyone feel at home.

THE ULTIMATE HOME FOR  
THE ULTIMATE HOST



To bring our residents the best of Dubai, we’ve created a 
new kind of concierge team. Fancy last-minute tickets to a 
sold-out show? They have ways of making it happen. 

THE KEY TO YOUR  APARTMENT 
IS THE KEY TO THE CITY



Go one better than room service. Get a chef to prepare a 
banquet in your own kitchen. Or you might prefer to have 
a top-notch tailor, manicurist or hairdresser visit you in 
your apartment. 

GO TO A SEVEN STAR RESTAURANT
IN YOUR PYJAMAS



Visit the wellness centre in one of our towers and enjoy 
1,000 square metres of heaven, to explore, relax and 
unwind.

TAKE THE ELEVATOR  
TO INNER PEACE



Disclaimer: All pictures, plans, layouts, information, data and details included in this brochure are indicative only and may change at any time up to the final “as built” 
 status in accordance with final designs of the project and regulatory approvals and planning permissions.

TYPICAL  
FLOOR PLAN
10 TO 23 & 26 TO 45

Disclaimer: All pictures, plans, layouts, information, data and details included in this brochure are indicative only and may change at any time up to the final “as built” 
 status in accordance with final designs of the project and regulatory approvals and planning permissions.

TYPICAL  
FLOOR PLAN
24 TO 25



Disclaimer: All pictures, plans, layouts, information, data and details included in this brochure are indicative only and may change at any time up to the final “as built” 
 status in accordance with final designs of the project and regulatory approvals and planning permissions.

TYPICAL  
FLOOR PLAN
46 & 47

Disclaimer: All pictures, plans, layouts, information, data and details included in this brochure are indicative only and may change at any time up to the final “as built” 
 status in accordance with final designs of the project and regulatory approvals and planning permissions.

TYPICAL  
FLOOR PLAN
48 TO 65



The Residences being sold by DAMAC Properties LLC are not owned, developed or sold by PHR FZ-LLC (trading under the name Paramount Hotels & Resorts) or Paramount Licensing Inc., or any of its or  
their affiliates (“Licensor”) and the Licensor makes no representations, warranties or guarantees whatsoever with respect to the Residences or any other part of the Development.


